
My Notes

 

LEARNING STRATEGIES:
Quickwrite, Sketching, 
Marking the Text, Discussion 
Groups, Drafting, Role 
Playing

Learning Targets
• Analyze the use of rhetorical appeals in an argumentative text.

• Incorporate rhetorical appeals while generating an argument.

Rhetorical Appeals
You have analyzed Abraham Lincoln’s masterful use of rhetoric in his Second 
Inaugural Address. Next, you will analyze his use of rhetorical appeals in the 
Gettysburg Address. Although it is one of the shortest speeches in our history, it 
is also one of the most recognized. Like other great orators, Lincoln swayed his 
audience by using the rhetorical appeals first identified by Aristotle as pathos, 
ethos, and logos (also referred to as emotional, ethical, and logical appeals). 
Writers and speakers choose their appeals based on their intended audience, 
purpose, and the nature of the argument itself.

Review the types of rhetoric appeals with your group members. Illustrate a 
representation of each type of appeal in the margin.

Pathos (emotional appeals): This appeal attempts to persuade the reader 
or listener by appealing to the senses and emotions. Political ads that show 
politicians kissing babies or shaking hands with the elderly often appeal to the 
emotions. Also, these appeals usually include statements with vivid sensory 
details, which are used to awaken the senses and perhaps manipulate the 
emotions of the audience.

Ethos (ethical appeals): This type of appeal attempts to persuade the reader or 
listener by focusing on the qualifications of the speaker. The speaker’s credibility 
is paramount in an ethical appeal. Ethical appeals focus on the speaker even more 
than the situation. Examples of ethical appeals in advertising are expert or celebrity 
endorsements of products. You can increase your credibility, or your ‘ethos,’ 
with your authority, character, sources, fairness, and error-free presentation. 
Other examples of ethical appeals are a teen’s argument that he or she should be 
allowed to do something because he or she has never been in trouble, or because 
his or her friend is a perfect citizen, and so on.

Logos (logical appeals): This type of appeal attempts to persuade the reader or 
listener by leading him down the road of logic and causing him to come to his own 
conclusion. Logical appeals state the facts and show how the facts are interrelated. 
If/then statements are examples of logical appeals. Logical appeals are often used 
in courtroom situations. Compelling logic adds to the ethos of an argument. 

Aristotle tells us that all three appeals are important to persuasive writing. 
However, he determined that logical appeals are the most important. Emotional 
appeals often manipulate people’s emotions in order to persuade, and ethical 
appeals rely on qualities that might not pass the truth test. Logical appeals, which 
present facts and evidence, focus on the truth.
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Before Reading
1. Think of something you have bought or believed solely on the basis of a 

convincing appeal. Write about the appeal and your “buy in.”

During Reading
2. As you read “The Gettysburg Address,” look for examples of pathos, ethos, and 

logos. Use different color highlighters to mark the different appeals. 

Speech

The Gettysburg Address 
by Abraham Lincoln

Four score and seven years ago our fathers brought forth, on this continent, a 
new nation, conceived in liberty, and dedicated to the proposition that all men are 
created equal. Now we are engaged in a great civil war, testing whether that nation, 
or any nation so conceived, and so dedicated, can long endure. We are met on a great 
battlefield of that war. We have come to dedicate a portion, of that field, as a final 
resting-place for those who here gave their lives, that that nation might live. It is 
altogether fitting and proper that we should do this. But, in a larger sense, we cannot 
dedicate, we cannot consecrate—we cannot hallow—this ground. The brave men, 
living and dead, who struggled here have consecrated it far above our poor power to 
add or detract. The world will little note, nor long remember what we say here, but it 
can never forget what they did here. It is for us the living, rather, to be dedicated here 
to the unfinished work which they who fought here have thus far so nobly advanced. 
It is rather for us to be here dedicated to the great task remaining before us—that from 
these honored dead we take increased devotion to that cause for which they gave the 
last full measure of devotion—that we here highly resolve that these dead shall not have 
died in vain—that this nation, under God, shall have a new birth of freedom, and that 
government of the people, by the people, for the people, shall not perish from the earth.

After Reading 
3. Share your responses to the following questions in your discussion group:

• How does Lincoln use specific types of appeals to argue his case in “The 
Gettysburg Address”?

• What inferences can you make about how Lincoln considered the audience 
and the situation when choosing his rhetoric? Give examples from the text to 
support your inferences.

Check Your Understanding
Revisit the speech you have begun to write. You have created a rhetorical 
context and incorporated rhetorical devices. The most effective argument uses 
a combination of all three rhetorical appeals. Choose places to strengthen your 
argument by appealing to your audience’s emotions (pathos), logic (logos), and 
their respect for you as a credible source (ethos). Mark your appeals in your 
written speech.
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continued

KEY IDEAS AND DETAILS
Lincoln frequently uses 
the rhetorical device of 
parallelism. Find examples of 
parallelism and evaluate the 
impact of this device.
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